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ABOUT ME

TESTEST: 
Hello! I’m Julia, also known as Juls. I am a graphic design major with a 
passion for illustration and character design. My goal is to establish myself 
in the graphic design industry, with a particular interest in working with 
video game studios or companies within the creative and entertainment 
sectors. Additionally, I have considered the possibility of becoming an art 
educator, inspired by the idea of fostering creativity in others in a dynamic, 
engaging way.

Graphic design is an expansive field, and so is my portfolio. I aim to combine 
creativity, illustration, and visually compelling layouts to create designs that 
are both enjoyable and impactful.





PAPER DOLL
EXPERTISE: 
Packaging Design
Typography
Illustration

TOOLS:
Adobe Indesign
Clip Studio Paint

DELIVERABLES: 
Package cover and inside pages, Physical doll

UNDEADZ DOLLZ:
Drawing inspiration from the nostalgic charm of magnetic and paper dolls, 
I undertook the challenge of designing a complete paper doll set. This 
project encompassed every detail, from concept to creation, including fully 
illustrated pages, a vibrant front cover, and thoughtfully designed packaging. 
The result is a cohesive and engaging product that celebrates timeless play 
with a modern graphic twist.
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MINIZINE
EXPERTISE:
Typography
Editorial
Illustration

 

TOOLS:
Adobe Indesign
Clip Studio Paint

DELIVERABLES: 
Digital Book Mockup

MARBLE SODA:
Minizines are a compact canvas for storytelling, visuals, and hidden 
surprises. This project delves into the art of full-page illustrations and 
expressive typography, seamlessly integrated across spreads of themed 
content. Inspired by the dynamic aesthetics of manga and Japanese 
magazine design, I crafted a unique minizine that merges bold cultural 
influences with my personal creative vision.
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BOOK COVER REDESIGN
EXPERTISE:
Typography
Editorial
Illustration 

TOOLS:
Adobe Indesign
Clip Studio Paint

DELIVERABLES: 
Digital Book Cover Design

THE SEARCH FOR WONDLA:
Books transport us to worlds of imagination, but a cover often sets the 
stage for the journey. For this project, I analyzed the alignment, composition, 
and illustrative style of WondLa by Tony DiTerlizzi. Immersing myself in his 
intricately crafted universe, I reimagined his cover art, creating a unique 
rendition that reflects both his vision and my creative interpretation.

Speedpaint video!
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BUISNESS SUITE DESIGN
EXPERTISE:
Typrography
Logo Design
Illustration 

TOOLS:
Adobe Indesign
Clip Studio 

DELIVERABLES: 
Mockups, Digital files

EMILEPSI THE BRAND:
Collaborating with a Twitch streamer I work with, I transformed her signature 
into a personalized logo that became the cornerstone of her brand identity. 
This project extended beyond logo design, as I developed a variety of branded 
mockups and deliverables, including shirts, bags, mugs, and more. The result 
is a cohesive visual identity tailored to her unique style and audience.
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FOODIE POSTCARD DESIGNS
EXPERTISE:
Typography
Editorial
Illustration 

TOOLS:
Adobe Indesign 
Adobe Photoshop
Clip Studio Paint

DELIVERABLES: 
Digital Mockup

BENTO BOX POSTCARDS:

“Spread joy and global flavors with a charming, food-themed postcard design! 
This project involved creating both front and back illustrations, combining 
vibrant visuals with thoughtful layout design. The result is a compact, eye-
catching piece that functions as both a postcard and a mini poster, perfect for 
sharing well-wishes with a touch of worldwide inspiration.
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ENERGY DRINK PACKAGING
EXPERTISE:
Typography
Illustration 
Packaging Design

TOOLS:
Adobe Indesign
Clip Studio Paint

DELIVERABLES: 
Digital Layouts
Digital Mockups

XYZ ENERGY:

Meet ‘XYZ ENERGY,’ a fictional energy drink brand designed to fuel your 

day with style and impact. This project involved crafting a complete 

visual identity, including a bold logo, dynamic packaging design, and 

a cohesive brand suite. From concept to execution, ‘XYZ ENERGY’ 

embodies energy, vibrancy, and cartoony appeal.
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BUISNESS MASCOT REFERENCE
EXPERTISE:
Character Design
Illustration 

TOOLS:
Adobe Indesign
Clip Studio Paint

DELIVERABLES: 
Digital Layouts

BUGGY BUISNESS:
From Wendy’s iconic pigtails to Ronald’s recognizable clown makeup, 
mascots play a vital role in embodying a brand’s identity. In this project, I 
explored character design by developing a mascot concept, complete with a 
detailed reference sheet and character expression sheet. These tools ensure 
consistent and accurate representation of the character, reinforcing its role 
as a lovable and memorable brand ambassador.
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WORMZ GUMMY PACKAGING
EXPERTISE:
Packaging
Product Design
Illustration 

TOOLS:
Adobe Indesign
Adobe Illustrator
Clip Studio Paint

DELIVERABLES: 
Digital Layouts + Physical Product

WORMZ: 
This vibrant candy packaging design draws inspiration from the playful 
spirit of the ‘Trolli’ brand. Bright, fun colors pop against a dark background, 
creating a striking contrast that captures attention on the shelf. The design 
aims to be both inviting and whimsical, sparking curiosity and excitement. 
With its bold aesthetic and charm, this packaging invites customers to pick it 
up and indulge in a sweet experience.
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N u t r i t i o n  F a c t s
10 servings per container
Serving size  8 worms

Amount Per Serving

Cal o r i es   350
% Daily Value*

Total Fat 0g     0%
  Saturated fat 0g  0%
  Trans Fat 0g
Sodium 10mg    0%
Total Carbohyrate 7g    3%
  Dietary Fiber 0g   0%
 Total Sugars 5g
      Includes 0g Added Sugars         0%
Protein < 1g     1%

Not a significant source of cholesterol, Vitamin D. 
Calcium, Iron, and Potassium

*The % Daily Value (DV) tells you how much a nutrient in a 
serving of food contributes to a daily diet. 2,000 calories 
a day is used for general nutrition advice. 

023974203988482039810F i n d  
U s  i n  m a j o r  

g ro c e r y  s t o re s  
a s  w e l l  

a s . . . .
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V

NET WT 28.8 OZ (816g)                         GUMMI CANDY
100
CALORIES
Per Serving

Y U M ! ©

WORMZ?

Y U M ! ©

INGRIDENTS : SOULUBLE CORN GIBER, ALLULOSE, ORGANIC 
CANE SUGAR, RICE FLOWER, CITRIC ACID, PECTIN, FUMARIC ACID, 
LACTIC ACID, SODIUM CITRATE, NATURAL FLAVORS, COLORED WITH 
FRUIT AND VEGETABLE CONCENTRATES, (CARROT, BLUEBERRY, 
BLACKCURRANT, SWEET POTATO), ORGANIC SUNFLOWER OIL, 
TUMERIC AND SPIRULINA. EXTRACTS FOR COLOR, STEVIA EXTRACT

DISTRIBUTRED BY: YUM, INC.
PROVIDENCE, RI 02903
©2023 YUM, INC.

G F V

GFV
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SUNNYSIDE FARMS PACKAGING
EXPERTISE:
Packaging
Product Design
Illustration 

TOOLS:
Adobe Indesign
Adobe Illustrator
Clip Studio Paint

DELIVERABLES: 
Digital Layouts + Physical Product

TITLE:
Farm-to-table goods often evoke the charm and authenticity found in stores like 
Whole Foods and Trader Joe’s. For this project, I aimed to encapsulate that feeling 
right on the packaging. The design features rolling hills, sunny skies, and rustic 
elements that evoke the warmth of fresh, local goods. Sunny Side Farms brings 
the essence of farm freshness straight from the backyard to your plate, blending 
visual storytelling with a sense of wholesome quality.
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WALKTHROUGH EXHIBIT
EXPERTISE:
Typography
3D Design 
Illustration 
Wayfinding Design

TOOLS:
Adobe Indesign
Clip Studio Paint
Hardware 
A whole lotta elbow grease

DELIVERABLES: 
Digital Layouts, physical sign and posters

TITLE:
This project was a collaborative effort with three other designers to create 
an immersive walkthrough exhibit for the Netherlands Flower Festival. Our 
team developed a comprehensive set of design elements, including signage, 
posters, a physical windmill installation, and a photo opportunity area. The 
goal was to capture the vibrant spirit of the festival while offering visitors an 
engaging and visually stunning experience.

N E T H E R L A N D S

tu

lip
 festival

EST.                         1948
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N E T H E R L A N D S
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lip
 festival

EST.                         1948

In 1927, Miss Lida Rogers, a 
biology instructor at Holland High 
School, proposed the creation of 

the tulip festival, She had 
advocated for the tulip to become 
Holland's emblem flower due to its 

Dutch roots.

The Dutch royal family 
sends 10,000 tulip bulbs to 

Ottawa each year as a sign 
of gratitude.

Tulips actually originate from 
the Tian Shan mountain region 

of the Himalaya, and were 
brought to Holland via Turkey 

in the 16th century.
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E N T R A N C E

tu

lip
 festival

VISIT OUR LOCAL FARMS

Keukenhof

Schapanboerderij 

Catharina Hoeve 

De Mekkerstee 

De Tyulperij 

Alida Hoeve 

Boerdeij Geertje 

Jacobs Hoeve

Geertjes Hoeve 

Tulpenshowtuin 

Annemieke’s Pluktuin

Bloembollen Showtuin 

MARCH
     MAYto

Learn More

Scan Here

N E T H E R L A N D S
EST.                        1948

ttuu
lliipp

ffeessttiivvaall

48



Experience a kaleidoscope of color at the Netherlands Tulip Festival! 
Explore millions of blooming tulips in enchanting displays!

ExploreTulipsNL.com

Experience the beauty of the Netherlands in full bloom
Join us at the Tulip Festival!

KEUKENHOF
TULIP GARDENS

MARCH 21-
MAY 12 2024

Adults: €20
Children (4-11): €10
Seniors (65+): €15
Group discounts available 
Purchase online or at the venue entrance

Ticket Pricing

Holland America Line
KLM Royal Dutch Airlines
Keukenhof Gardens
Dutch National Tourism Board
Flower Bulb Trade Association
Tulip Bulb Exporters Association
Dutch Embassy or Consulate
Floral Industry Companies

Sponsored By

For accommodations, 
contact us ahead of time 

to ensure your needs are met
. 

Email or call us today.
info@tulipfest.com

+31 6 1234 5678

N E T H E R L A N D S

tu

lip
 festival

EST.                         1948
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Tulips were introduced to the Netherlands from the 
Ottoman Empire.

The first official “Tulip Festival” was held in 
Amsterdam. This event was started to celebrate the 
tulip as a symbol of friendship and to help boost 

tourism post-World War II.

The period known as “Tulip Mania” occurred. During 
this time, tulips became extremely popular and their 
prices soared to extraordinarily high levels before 

crashing dramatically.

1634-1637
2014

1947
2014

2021-Present

Late 16th Century

The modern “Tulp Festival” was initiated by Saskia 
Albrecht, a tulip enthusiast, with the goal of planting 

one tulip for each of Amsterdam’s 800,000+ 
inhabitants. The festival aims to bring the tulip 

back to the streets of Amsterdam and is celebrated 
throughout the entire month of April.

Since its inception, the Tulip Festival 
has been celebrated annually in 

April, transforming Amsterdam with 
colorful displays of tulips. Hundreds 
of thousands of tulips are planted 

across the city in public parks, 
gardens, and along the streets.

The modern “Tulp Festival” was initiated by Saskia 
Albrecht, a tulip enthusiast, with the goal of planting 

one tulip for each of Amsterdam’s 800,000+ 
inhabitants. The festival aims to bring the tulip 

back to the streets of Amsterdam and is celebrated 
throughout the entire month of April.

Despite challenges such as the 
COVID-19 pandemic, which affected 

tourism and public gatherings, the 
festival adapted by offering modified 
events and ensuring the planting of 

tulips continued.

50



Tulips were introduced to the Netherlands from the 
Ottoman Empire.

The first official “Tulip Festival” was held in 
Amsterdam. This event was started to celebrate the 
tulip as a symbol of friendship and to help boost 

tourism post-World War II.

The period known as “Tulip Mania” occurred. During 
this time, tulips became extremely popular and their 
prices soared to extraordinarily high levels before 

crashing dramatically.

1634-1637
2014

1947
2014

2021-Present

Late 16th Century

The modern “Tulp Festival” was initiated by Saskia 
Albrecht, a tulip enthusiast, with the goal of planting 

one tulip for each of Amsterdam’s 800,000+ 
inhabitants. The festival aims to bring the tulip 

back to the streets of Amsterdam and is celebrated 
throughout the entire month of April.

Since its inception, the Tulip Festival 
has been celebrated annually in 

April, transforming Amsterdam with 
colorful displays of tulips. Hundreds 
of thousands of tulips are planted 

across the city in public parks, 
gardens, and along the streets.

The modern “Tulp Festival” was initiated by Saskia 
Albrecht, a tulip enthusiast, with the goal of planting 

one tulip for each of Amsterdam’s 800,000+ 
inhabitants. The festival aims to bring the tulip 

back to the streets of Amsterdam and is celebrated 
throughout the entire month of April.

Despite challenges such as the 
COVID-19 pandemic, which affected 

tourism and public gatherings, the 
festival adapted by offering modified 
events and ensuring the planting of 

tulips continued.

51



52



53



THE WILD TATER GROUP PROJECT
EXPERTISE:
Logo Design
Illustration 
Packaging

TOOLS:
Adobe Indesign
Clip Studio Paint

DELIVERABLES: 
Digital Layouts. Physical packaging, physical Menus

TITLE:
Collaborating with two other students, we were tasked with creating a brand 
identity for a chef student client group. Drawing inspiration from the world 
of The Lord of the Rings, our clients requested a logo, menu, packaging, and 
comment cards infused with Elvish and cottagecore elements. The concept 
centered around a potato-based menu, with dishes that ‘mash ‘em, boil 
‘em, or put ‘em in a stew,’ offering customers a culinary adventure that’s as 
enchanting as it is delicious.
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MOVIE POSTER DESIGN
EXPERTISE:
Character Design
Illustration

TOOLS:
Clip Studio Paint

DELIVERABLES: 
Digital Poster + Speedpaint

RED STRING OF FATE:
Telling a tale of love, fate, and heartbreak, this movie poster was created for 
a character bound by the red string of destiny—until it is tragically severed 
by a demon. Through thoughtful collaboration, I helped bring this character to 
life, crafting a visual narrative that reflects his poignant journey. Though his 
past is filled with sorrow, the design hints at a hopeful future, capturing both 
the sadness and the enduring optimism of his story.

Speedpaint video!
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TILL DEATH  DO  US PART WAS JUST THE START.

THE RED STRING
A FILM BY CROSSES

CREEPHOUSE PRESENTS
IN ASSOCIATION WITH CAIN A FILM BY ANDREA ‘ THE RED STRING’ CO-STARRING KISMET 

CASTING BY BUTCH BRAXTON ORIGINAL MUSIC BY CAIN BRAXTON COSTUME DESIGNER TINA OUM EDITED BY 
ANDREA OUM DIRECTOR OF PHOTOGRAPHY TIM TOM.

PRODUCED BY  DIBBLE DABBLE WRITTEN AND DIRECTED BY ANDREA OUM

Kismet
W r e a t h s

Butch
We a t h e r s

Peony
R i d e r
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